Career Sheet

MARKETING MANAGEMENT

Chairperson:  Susan Cisco, (847) 635-1872, Rm. 2542

Email:  scisco@oakton.edu

Outlook and Trends

Outlook for sales related occupations depends upon economic conditions, the emphasis industries place on their sales activities, and replacement of those who leave the occupations.  Employers indicate there is always a demand for people with sales experience and technical or scientific knowledge.  Nationally, employment of retail salespersons is expected grow about as fast as the average for all occupations through the year 2010, reflecting rising retail sales stemming from a growing population.  Opportunities for part-time work are plentiful, attracting people looking to supplement their income.  However, most of those selling high-priced items work full time and have substantial experience.

Employment of sales representatives, wholesale and manufacturing, is expected to grow more slowly than the average through the year 2010.  As a result, competition may be keen, especially for the higher-paying positions.  Many are self-employed manufacturers’ agents who work for a commission.  Prospects will be best for those with the appropriate knowledge or technical expertise, as well as the personal traits necessary for successful selling.  A bachelor’s degree increasingly is required.  Nevertheless, some individuals with previous sales experience enter the occupation without a college degree.
NATURE OF THE WORK

Marketing usually involves working with a team to plan and develop products and services, price them, make them available through effective channels of distribution and promote them.  This field covers a wide range of occupations, some of which follow:  

· Sales representatives use specialized knowledge to sell equipment and supplies to businesses and organizations. 

· Customer Service Reps. support the sales reps in the field.

· Store salespeople display and sell merchandise in retail and wholesale stores.

· Public relations workers promote favorable public images of organizations though various communications media.

· Internet marketers use the World Wide Web to promote programs, services or products.

SALARY RANGE

Wages for sales reps vary with employment setting, level of skill, and experience.  Sales reps typically receive a combination of salary + commission.  The salaries for store salespeople vary with the employment setting.  Some receive an hourly rate plus a commission on sales.  Starting wage is often minimum wage.

The OCC chairperson reported that the average starting salary was approximately $32,000 for a Sales/Marketing Manager and ranged upwards to $96,500 for those with experience in the Chicagoland area.
It is suggested that individuals do their own surveys of the employers in the local area in which they are interested for more localized, up-to-date information on salaries in this field.

GRADUATES OF THIS PROGRAM WILL BE ABLE TO:

1. Seek entry-level positions, upgrade skills needed in current jobs and/or acquire specialized knowledge for career changes or small business ownership.

2. Apply for entry-level positions in marketing, professional selling, research, advertising, customer service, public relations, retail merchandising, new product development, product management, Internet marketing, communications, direct marketing, warehousing and distribution, and consulting.
SKILLS USED:

· Persuading, negotiating, selling

· Explaining, answering questions

· Making presentations

· Writing, preparing reports

· Advising

· Keeping records, cataloguing

· Gathering information, conducting research

· Developing ideas

· analyzing numerical data

· Assisting

· Coordinating work with others

· Attention to detail

· Quick thinking

· Working with computers

EDUCATION AND TRAINING:

The following information was provided by OCC’s program chair.  

Corporations are looking for bachelor degrees, but they don’t have to be business or marketing degrees.  Candidates need that level of education before they are admitted into the corporate training programs.  Many trainees are offered an entry-level salary of  $38-45,000/yr.  AAS degreed students can apply for corporate marketing assistant jobs which tend to start about $20-25,000/yr.

The majority of job openings are in the smaller to mid-size companies.  The employers want skills, not necessarily degrees.  But employers may be impressed if the student has upwards to 60 credits of college work.  This doesn’t have to be an AAS degree; it could be several certificates.  Entry-level salaries for students with upwards to 60 credits start in the mid-twenties.

The marketplace is looking for portfolios during the interview process to demonstrate skills.  OCC’s marketing courses are very project/portfolio oriented to meet this need.   Starting salaries with these smaller companies vary widely, depending on the size and success of the company.

Please be aware that often the academic curriculum for an associates degree or certificate is very different from the bachelor’s degree.  See your counselor for details.
ASSOCIATIONS:

American Marketing Association

National Retail Federation

International Mass Retail Association

Manufacturers’ Agents National Association

Sales and Marketing Executives International

North American Equipment Dealers Association

Small Business Administration

Chicago Direct Marketing Association
POSSIBLE OCCUPATIONAL TITLES:

Salesperson

Sales Representative

Customer Service Rep.

Retail Merchandising

Small business owner

Public Relations Assistant

Marketing Assistant

Research Assistant

Direct Marketing

CERTIFICATES AVAILABLE:

Marketing Management Certificate (30 cr.)

Business Marketing Certificate (15 cr.)

Marketing Communications Certificate (27 cr.)

Sales Management Certificate (15 cr.)

Professional Selling Skills Certificate (15 cr.)

Small Business Marketing Certificate (15 cr.)

Global Marketing Certificate (15 cr.)

e-Business Certificate (21 cr.)

Advertising Certificate (24 cr.)

Public Relations Certificate (18 cr.)

Pharmaceutical Sales Certificate (22 cr.)

Direct Marketing Certificate (18 cr.)
FOR FURTHER INFORMATION SEE:

Additional career information on this industry and others is available in the Career Services and Student Services Centers, Room 1125 or 1130 in Des Plaines, or A105 at the Ray Hartstein Campus.

Printed material, videos, and databases (DISCOVER, HORIZONS, and SIGI+) can be utilized on a walk-in basis.  Career Counselors are also available by appointment to help you research occupations.  These Centers are open 8:30am-8:00pm Monday-Thursday and Fridays 8:30am-5:00pm

This information was collected from the Occupational Outlook Handbook, DISCOVER, SIGI+ and HORIZONS databases, as well as other career sources.
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